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I-Pledge is going  
the distance  
for your safety
Following the success of the festive season project, I-Pledge has once 

again partnered with N3 Toll Concession (N3TC) and sponsored five 

additional patrol vehicles during the April holiday period (April 3rd to 

May 1st) for the 415km N3 Toll Route between Heidelberg and Cedara.

The partnership saw a 75% reduction in fatalities during the festive season, 

highlighting that improved law enforcement and increased visibility of patrol 

vehicles coupled with faster response times to accidents reduced both the 

severity and the number of incidents on the route. 

The five vehicles will be provided by Europcar to support the N3TC’s existing 

fleet of 11 route patrol vehicles with additional route surveillance roadside 

assistance and law enforcement support. The vehicles will be manned by the 

KZN SAPS Highway Patrol. 

Driver fatigue, loss of concentration, speeding, substance abuse, stranded 

vehicles and obstructions continue to be the main contributing factors to 

accidents on the Route, with the straight 100km section between Villiers and 

Warden in the Free State being one of the most dangerous sections of the 

entire route. Look out for us at Wilge Toll Plaza where we will be distributing 

road safety brochures to motorists. 
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Out 
and about
IMPERIAL is also teaming up with the Department 

of Transport to distribute road safety brochures 

and visibility at various activations around the 

country. Look out for us at the following  Ultra 

City stops along the N1 in Gauteng and Limpopo: 

Midrand, Kranskop and Moria. The brochures, 

designed to be fun and interactive, aim to 

educate and entertain passengers, especially 

children, on long journeys. The information 

focuses on seatbelt usage, speeding, overloading 

and taking rest breaks.  
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1. Take the I-Pledge for safer, friendlier roads.

2. Make sure your car is in good condition at least two weeks 

 before your holiday. Check the condition and inflation of your 

 tyres, the valve caps, brakes and windscreen and wiper blades. 

 Check your headlights, indicators and brake lights. If something 

 is not working, get it fixed before you leave.

3. Wear your seatbelts for the entire journey. This should be a 

 non-negotiable, especially with babies and children as they are 

 at higher risk in the event of a collision. Make sure the restraints 

 are appropriate for the child’s age. If an unrestrained child of 

 10kgs (for example, a mother holding a baby in her arms or a 

 child standing on the backseat) is involved in a crash at 

 40km/h, the child would exert a force of 300kg. This will most 

 likely be fatal or cause serious and permanent injury.

4. Do not speed and always maintain a safe following distance of 

 at least three seconds.

5. Adjust your driving to changing weather or light conditions, 

 road conditions such as hills and bends and busy pedestrian 

 areas. Do not overtake on blind rises or corners. 

6. Be visible – day and night – by driving with your headlights 

 on. If you are walking or cycling, wear bright and reflective 

 clothing.

7. Don’t drink and drive, at all. It’s just not worth it. Appoint a 

 designated driver or make use of a taxi service.

8. Do not overload your vehicles – neither with luggage nor 

 passengers. The number of seatbelts in a vehicle is a good 

 indicator of how many people should be in your car.

9. Avoid being distracted by your phone, changing 

 the radio or speaking to passengers. Focus on the task at 

 hand: driving safely. For every second we take our   

 eyes and minds off the road, we lose   

 one second in our average reaction 

 and stopping time.

10. Fight fatigue and 

 take a break – 

 every two 

 hours or 

 200km.

The I-Pledge Top Ten Tips for Safer, Friendlier Roads

I-Pledge has sponsored the long 

distance traffic reports on Talk 

radio 702 and 94.7 Highveld 

Stereo as well as Road Safety 

Awareness Week on Talk Radio 

702 and 567 Cape Talk to keep 

you up to date with the latest 

traffic reports. Listen out for the 

traffic updates for a safer journey.
The Top Gear Festival moves to KwaZulu-Natal this year, bringing its first ever live 

stadium show to Durban’s spectacular Moses Mabhida Stadium on 16 and 17 June. 

IMPERIAL I-Pledge is the official corporate social investment and road safety partner 

for this adrenalin-charged event which will be hosted by the full Top Gear team of 

Jeremy Clarkson, Richard Hammond, James May and The Stig. There will be opportunities 

for IMPERIAL employees to win tickets to the event but in the meantime, visit 

www.topgearfestival.co.za

 hand: driving safely. For every second we take our   

 eyes and minds off the road, we lose   
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IMPERIAL I-Pledge was out in full force when 140 takkies hit the tar at the JP Morgan Chase 
Corporate Challenge
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I-Pledge motors into the 
IMPERIAL dealerships
I-Pledge will be rolling out its dealership campaign from mid-April 

which see 90 IMPERIAL-owned dealerships being kitted out with floor 

and boom graphics, I-Pledge postcards, a pledge box and posters.

“Our dealerships are the most prominent interface between IMPERIAL 

and its customers,” says Tak Hiemstra, Executive Director. “We will be 

encouraging each and every person working at our dealerships to be 

I-Pledge ambassadors and help customers to take the I-Pledge when 

purchasing or servicing a vehicle through IMPERIAL.”

Taking up the chase 
for safer, friendlier roads 
The 9th annual JP Morgan Chase Corporate Challenge on 8 March in Johannesburg saw. 140 runners and walkers from IMPERIAL 

Logistics, Specialised Freight Division with operating companies Cargo Africa, e-Logics, IMPERIAL Distribution, Tanker Services and 

Truckafrica among 12,839 entrants from 278 companies. 

The event benefitted the Make A Difference Foundation which identifies academically talented youngsters from less fortunate circumstances  

and provides them with exceptional educational opportunities that will enable them to realize their full potential. 

I-Pledge gets street wise 
When Desiree Nage of IMPERIAL Car Rental and Tourism popped into her local KFC 

for a lunchtime smoothie, she was in for a pleasant surprise. Not only did she find 

safe parking but the young man who greeted her and watched over her car was 

wearing one of our distinctive I-Pledge bibs! “He works all day helping people to 

park safely on a busy street corner, deservedly earning some money while spreading 

the I-Pledge message,” says Desiree.
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IMPERIAL and its Ukhamba Community Development 

Trust have partnered with school sports coaching 

specialist Active Education to present 35 schools in 

Soweto and Orange Farm with the opportunity to 

develop basic physical skills in a fun and healthy 

environment under the guidance of expert coaches. 

The partnership was launched at a small sports event 

held at King Zwelithini Primary School in Emndeni, 

Soweto on 14 March. Hubert Brody and his executive 

team also took the time to share in the excitement.

The event showcased a physical education lessons, 

skills training and friendly matches among the learners. 

The programme has the potential to introduce 27,000 

learners to the wonders of sports participation in a fun, 

creative and structured manner through the medium 

of physical education.

Each child participated in a variety of skills exercises 

and games on the day, after which they received a 

soccer ball from Supersport’s Let’s Play initiative and a 

healthy lunch pack.

IMPERIAL gets 
active in Soweto
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IMPERIAL joins 
the fight against TB
Gerry Elsdon, celebrity TB ambassador, started her two-week walking 

campaign called ‘Hit the Road and Kick TB Walk for Humanity’ on 

Friday 23 March when she, Health Minister Dr Aaron Motsoaledi, 

South African Red Cross Society President Nqe Dlamini, fellow TB 

Ambassador Theo Kgosinkwe, poet and TB survivor Lebo Mashile and 

other celebrities marched from the SABC studios in Auckland Park to 

Johannesburg’s Park Station.

During the two weeks, she aims to reach no fewer than three million 

South Africans from all walks of life, who are either in need of treatment 

or testing for the disease. She will address issues that inhibit the struggle 

against TB including the stigma that patients face and the necessity for 

patients to complete their course of treatment. Gerry says she wants to 

raise consciousness about the fact that TB is not just an illness that affects 

the poor, and that anyone can contract it.

When they need to put their feet up, 

IMPERIAL will transport 

Gerry and her team 

across provincial borders.

Our I-Pledge intranet site (ipledge.imperial.co.za) has a new look. 

So get a’clicking and check out our downloads section and read 

Hubert Brody’s monthly blog.

@IPledgeZA I-Pledge South Africawww.ipledge.co.za ipledge.imperial.co.za

ipledge.imperial.co.za
https://twitter.com/#!/IPledgeZA
http://www.facebook.com/IPledgeZA
ipledge.imperial.co.za
www.ipledge.co.za

